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9 RIIBEIIE: 66| WL (TB|e| 0B CROIREPE| (IR 013 Q“Leading Rolls-Royce for almost 14

years has been the greatest privilege and pleasure of my professional life. To have grown the
company and its world-class people to the position it is in today, at the pinnacle of the luxury
industry, has been a remarkable adventure. I am proud of the role my exceptional team and 1
have played in contributing significantly to the UK economy and to the global recognition of
Britain’s ability to produce the world’s best luxury products.”

m@@o%wq&: o1 @en) 9 @S SS@WQOO&B Q"“Rolls-Royce Motor Cars is a jewel in

the crown of our organisation. Torsten’s outstanding leadership, unswerving commitment,
clear vision and exceptional ability to build a strong, focused team have helped make Rolls-
Royce the world-class luxury brand it is today. We wish him the very best for his future

endeavours.”
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Peame) 018 Q “Whether in person or virtually on Whispers, spending so much time with our
clients - the inspirational people upon whom the marque is built - has been one of my greatest
joys and a true education, giving me a clear, unique and finely attuned understanding of how

luxury is defined around the world.”

[DO@ wmo(m‘ﬁ 89%@(:@ OGIB o0 pqoxm@fma@@@q @20000 WD C@CD’QC@@ qug
COF[PTRRREEE0 O CUIB|S| €608 QTEIIR P O SOBRRHR Ogem CRTryMImE) SR° Gpd
DSPOR COMERB G R TR EG 6| FE[0 CAROEE (0 BRE(® WOR ERYYRE WEGC 9

WOTIISO CBCIRETER: 6 :qacu@9 QXTRE)R|OBICROI9ERPE|CDS) 018 Q “I believe the company

is ready to embrace the future with all its opportunities. We have recently submitted our plans
to extend our Goodwood site significantly in order to accommodate not only further electric
production, but also to fulfil demand for even more Bespoke and Coachbuild products. These

areas of our business truly set us apart, and I am exceptionally proud of them.

As I leave Rolls-Royce Motor Cars, I look forward to the opportunity for new professional
challenges, as well as having a little more time to visit the world’s great fly-fishing rivers! I
wish Chris Brownridge the very best as he takes the helm of this wonderful marque. The team
we have built over the last 14 years includes some of the most talented, dedicated and
innovative minds in the luxury and automotive industries. I'm confident that, together, they
will add further remarkable chapters to the extraordinary story of a company like no other in

the world.”
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SDEEORIND COUB Qéé Chris Brownridge is a hugely experienced professional with a tremendous track

record — I am sure he will build on Rolls-Royce’s success and guide Rolls-Royce Motor Cars onwards

into its all-electric future.”
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Joaeows, “I'm both honoured and humbled by my new appointment. To be invited to lead this great
British brand, at such a pivotal moment in its long and remarkable story, is an extraordinary privilege.
Rolls-Royce is one of the world’s most recognised, desirable and influential brands, and I'm keenly
aware of the enormous affection and esteem in which it’s held. It’s a tribute to its magnificent
products, the close relationships it maintains with its clients and, above all, to the exceptional team
I’'m about to join. I'm also conscious of the incredible heritage of which we are the proud custodians,

and that everything we do builds on and adds to that unique legacy.

“I'm fortunate to be following Torsten as CEO. Through his vision and ambition for the brand over 14
years, Rolls-Royce is today in an exceptionally strong position, and full of confidence for the future.
I’'m absolutely delighted to be part of the RollsRoyce story and look forward to embracing the

challenges and opportunities that lie ahead for us all.”
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https://www.press.rolls-roycemotorcars.com/rolls-royce-motor-cars-pressclub
https://www.facebook.com/rollsroycemotorcars
https://www.instagram.com/rollsroycecars/
https://twitter.com/rollsroycecars
https://www.youtube.com/user/RollsRoyceMotorCars
https://www.linkedin.com/company/rolls-royce-motor-cars/
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